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INTRODUCTION



The World Green Building Council 
and its coalition of green building 
councils from 94 countries share 
the same goal: to create a built 
environment that will give people 
better, brighter, healthier spaces 
to live, work and play. But those of 
us who work in the industry are 
keenly aware that good intentions 
like these are not enough.  Green 
buildings must perform, and 
they must do so across a host of 
metrics, including, and especially, 
financial ones. This latest report, 
“The Business Case for Green 
Building: A Review of the Costs and 
Benefits for Developers, Investors 
and Occupants,” confirms yet 
again that when environmental 
strategies—along with program 
management—are integrated into 
the development process from the 
beginning of a building’s life cycle, 
green buildings save energy, save 
water, save precious resources and 
most importantly, save money.  
And the cost to build more 
sustainably continues to fall. 

Over the past 20 years, the building 
industry has systematically reduced 
design and construction costs as 
building codes around the globe 
become stricter, supply chains for 
green materials and technologies 
reach maturation and the design 

profession becomes more dexterous 
at delivering cost-effective green 
building design. Green building 
has inspired countless material, 
product and process innovations 
that have speeded up the adoption 
of green design, construction, and 
operations across the globe. Today, 
green building is a half-trillion dollar 
industry in the United States, and 
more than a trillion dollar industry 
worldwide.

The WorldGBC is a part of a 
global movement of people from 
widely different backgrounds, 
circumstances, cultures, countries 
and industries. We all continue 
to unite around a singular 
commitment – not just to building 
green, clean, sustainable buildings, 
but also to building sustainable 
cities and communities and a 
sustainable world.

As this report and others continue 
to underscore, green building 
plays a fundamental and cost-
efficient role in tackling some of the 
immediate challenges of our times.  
The WorldGBC is proud to continue 
to play a leadership role in the 
explosive growth of global green 
building.
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Some regard environmental 
concerns as costly and non-
profitable restraints. Some even 
neglect the need for sustainable use 
of natural resources. Unfortunately, 
taking this stand means losing 
opportunities to make a difference.
Every day, we gain new information 
about the state of the planet. But 
only rarely do we get any advice on 
how to act profitably going forward.
That is why this long-awaited report 
is needed so much. We are very 
proud to be associated with the 
WGBC and this authoritative work.
It presents strong evidence that 
going green is good business – 
sometimes even for unexpected 
reasons. For example, green 
buildings with more daylight and 
better air-quality enhance the well-
being of the users and offer them 
the best possible conditions to 
outperform.

This work presents the facts and 
figures – now it is a matter of mind-
set. Everyone who is engaged in 
the development of our societies 

need to realize that it takes a 
new approach to really succeed. 
Green is not a bolt-on gadget – 
key to success is to make green 
an integrated and natural part of 
the process from the first day of 
planning and through the entire life 
of a building.

As a major international 
construction and development 
company and early adopter of 
the green agenda we are actively 
seeking the best solutions in 
the long run. What we – owners, 
authorities, developers, builders, 
tenants and even users – decide to 
do today will have a lasting impact.
After a decade of lessons learned 
we now know green buildings are 
high-performing in every aspect – 
environmentally and socially as well 
as economically. I hope this report 
will inspire us all to make the right 
choices and take the next step. In 
the end it is about creating and 
future-proofing value. Sharing the 
responsibility will grant us all a  
share of the gain. 

Johan Karlström
President and CEO 
Skanska 
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The population of our global 
cities is projected to double by 
2050.  With this challenge before 
us, the property industry must 
be brave and innovative if we are 
to create and manage buildings, 
communities and cities which are 
not only efficient in environmental 
terms, but also promote a high 
quality of life for all who pass 
through them.  

The publication of The Business 
Case for Green Building 
demonstrates beyond doubt that 
green building is now a global 
movement, and that sustainability 
delivers benefits well beyond the 
environmental.  

Grosvenor is passionate about cities, 
urban design and development.  
We try to take a long-term view, 
seeing ourselves as stewards 
with an eye to the future, and we 
aim to continually improve our 
understanding of cities for the 
benefit of occupiers, investors 
and all our other stakeholders.  As 
such, we are proud to sponsor The 
Business Case for Green Building. 

Increasingly, Grosvenor’s business 
strategies, and investment and 
development practices, reflect our 
long-term ambition to help create 
and manage vibrant, sustainable 
cities which operate within the 
world’s annually renewable 
resources – and, as a result, our 
vision of the future is beginning 
to affect our day-to-day decision-
making too.

We know that our vision is 
ambitious, and that Grosvenor 
is only one player in the market.  
However, we also know that the 
property industry has a key role to 
play in creating more sustainable 
places in which future generations 
will want to live, work and play.  

We see this report as the next 
step in understanding and 
communicating why green building 
adds social and economic, as well as 
environmental, value, and we hope 
that the report inspires others in the 
global property industry to consider 
their vision for sustainability.    
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